Contract# 216982 Date Entered 04/26/13 WILA Arlington (W3LA) i
Schedule Dates 04/29/13-05/03/13 Last Modified 04/26/13 | By Broadcast Month Spots Rate
WJLA Advertiser Cucinelll for Governor (16953) Entered By Barbara Monares May. 2013 40 $37,750.00
1100 Wilson Bivd. 6th Floor Agency/T-Code Strategic Media/DC (1313)/ELECTRONIC co-oP No Grand Total: 40 $37,750.00
Arlington, VA 22209 Product Polltical-Political (1088) Headiine #
Brand Cucinelll for Gov 4/29-5/3 (79310) DEma ]
WILA-TV/DT WASHINGTON. DC Salesperson Petro, Susan (1110) Order Type Normal _
= Sales Office WILA - Core Team Paciage Deal _
Strategic Media/DC Buyer Name Commission % 15.00 |
3299 K St. NW #200 Phone/Fax / Commission $5,662.50
4th Floor CPE Cucinelli for Gov LSRG $32,087.50
. Account Types Local/Political di A Sales Tax
Washington, DC 20007 ocal/Political Candidate Agency "
Billing Type Standard
Comments Cucinelli for Gov 4/29-5/3
ﬁ I
Line _ Line Type / Break Type (Ref #) Dates Sec| Length Run Times SPW| Mo Tu We Th Fr Sa Su | Spots Rate _ Total _ Station Comments Entered
1.0{Normal Line / SPOT 05/01/13-05/01/13 4 :30]4:58A- NEWS-GOOD 1 1 $300,00 $300.00| WILA Arlington (WJLA) /2613
MORNING WASHINGTON
@SA
M.QTD_._.:m._ Line / SPOT 04/30/13-04/30/13 4 "uo_m_»‘ NEWS-GOOD MORNING 1 1 4700.00| $700.00| WILA Arlington (WILA) 1/26/13
WASHINGTON @64
u.aTo_,_._._w“ Line / SPOT 05/02/13-05/02/13 4 :30{6A- NEWS-GOOD MORNING 1 1 $700.00] $700.00| WILA Arlington (WJLA) M/26/13
_ WASHINGTON @6A
a.oTnﬂdw_ Line / SPOT *g‘_mmﬁw.ﬁ@o@.uw 4 “ub_m"mw_? ABC—GOOD 1 1 1 1 4 $800.00 £3,200.00{ WILA Arlington (WILA) 4/26/13
MORNING AMERICA
5.0 Ta:‘:m_ Line / SPOT 04/29/13-05/02/13 4 uun_w? LIVE! 1 1 1 1 4 $500.00] $2,000.00{ WILA Arlington (WJLA} 4/26/13
m.or_c_.:._m_ Line / SPOT 04/29/13-05/03/13 4 130/ 10A- RACHAEL RAY 1 1 2 $400.00 $800.00|WILA Arlington (WILA) H/26/13
7.0{Normal Line / SPOT 05/01/13-05/02/13 4 :30§10:58A- ABC—THE VIEW 1 1 2] £800.00 $1,600,00{WILA Arlington (WJLA) 14/26/13
8.0Normal Line / SPOT 04/29/13-05/03/13 4 :30{12:57P- ABC—THE CHEW 1 1 1 3 $500.00 $1,500.00|WILA Arlington (WJLA) 4/26/13
mb_zg._._.ﬁ_ Line / SPOT 04/29/13-05/02/13 4 +30{3:01P- ANDERSON COOPER 1 1 1 3 $450.001 41,350.00|WILA Arlington (WILA) 412613
SHOW
HPGTOJ_.Q Une / SPOT 04/29/13-05/03(13 4 :30|3:58P- KATIE COURIC 1 1 1 1 4 $700.00] $2,800.00{WILA Arlington (WILA) 1H26/13
Date: Accepted-Station: Date:
We warrant that the information shown on this invoice was taken from the official program log. Terms & Conditions for ad sales and paid programming are reflected on our website at www.wjla.com and are incorporated by reference in their entirety.
B/E Bookend P/B Piggy Back
Page 1 of 2

Printed At: 01:30 PM on Monday, April 29 2013



Contract # 216982 Date Entered 04/26/13 WILA Arlington (W3LA) :
Schedule Dates 04/29/13-05/03/13 Last Modified 04/26/13 By Broadcast Month ~ Spots Rate
Advertiser Cucinelli for Governor (16953) Entered By Barbara Monares May. 2013 40 $37,750.00
1100 Wilson Blvd. 6th Floor Agency/T-Code Strategic Media/DC (1313)/ELECTRONIC co-opP No SrEndylotak 40 $37,750.00
Artington, VA 22209 Product Poltical-Political (1088) Headiine # __
Brand Cucinelli for Gov 4/29-5/3 (79310) Demo _ 5
WILA-TV/DT WASHINGTON. DC Salesperson Petro, Susan (1110) Order Type Normal _ _
Sales Office WILA - Core Team acaoepe __“
Strategic Media/DC ; Buyer Name Commission% 15,00 _ i
3299 K St. NW #200 Phone/Fax / Commission $5,662.50 |
4th Floor v_ CPE Cucinelli for Gov Net Total $32,087.50 i
. Account Types Local/Political Candidate Agen Sales Tax |
Washington, DC 20007 @ /poll gency |
_ Billing Type Standard 1
| comments Cucinelli for Gov 4/29-5/3 0
i
E——
tine Line Type / Break Type (Ref #) Dates Sec| Length Run Times SPW| Mo Tu We Th Fr Su | Spots Rate Total Station Comments Entered
11.0{Normal Line / SPOT 04/30/13-05/03/13 4 :30/4:58P- NEWS-ABC 7 NEWS 1 1 1 1 4 $900.00| $3,600.00| WILA Arlington (WJLA) 4/26/13
@ 5P
12.0|Normal Line / SPOT 04/29/13-05/03/13 4 :30|5:59P- NEWS-ABC 7 NEWS 1 1 1 1 1 5i $1,200.00| $6,000.00| WILA Arlington (WILA) 14/26/13
@ 6P
13.0|Normal Line / SPOT 04/29/13-05/03/13 4 :30|7:27P- JEOPARDY 1 1 1 1 4 $2,200.00 $8,800.00| WILA Arlington (WILA) 14/26/13
14.0|Normal Line / SPOT 04/30/13-04/30/13 4 :30{10:59P- NEWS-ABC 7 NEWS 1 1 $2,200.00 $2,200.00{ WILA Arlington (WJLA) 14/26/13
@ 11P
15.0Normal Line / SPOT 05/02/13-05/02/13 4 :30/10:59P- NEWS-ABC 7 NEWS 1 1 $2,200.00 $2,200.00| WILA Arlington (WILA) 4/26/13
@ 11P
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station Date: Comments:
We warrant that the information shown on this invoice was taken from the official program log. Terms & Conditions for ad sales and paid programming are reflected on our website at www.wjla.com and are incorporated by reference in their entirety.
B/E Bookend P/B Piggy Back
Page 2 of 2

Printed At: 01:30 PM on Monday, April 29 2013



Client: Ken Cuccinelli for Governor
Product:
Campaign: TV: 4/29-5/5/13

Estimate No.:
Contract No.:
Job No.:

Market: WASHINGTON, DC (HAGRSTWN)

Station Order

Rev#.:0

Flight From: 04/29/2013 to 05/05/2013

Strategic Media Services, Inc.
3299 K Street, NW
Washington, DC 20007
202-337-5700

Buyer Name: Stephen Szostak
Sweeps: Share Mar 2013 -> HUT/PUT May 12

Actg. Order No.: 2789
WS Order No.: 80047

Station: WJLA Contract No.:
Station Contact: Barbara Monares
Station Gross
Days/ DP/ Program Title/ Rate/ Apr Apr May May May May May Total
Item# Times Len Comml Tag Total 29 30 01 02 03 04 05 Spots
1 MTWRF— EM GOOD AM WASH $300.00 s . 1 1
05:00A-06:00A 30 $300.00
2 MTWRF- EM GOOD-WASH 600A $700.00 - 1 1 2
06:00A-07:00A 30 $1,400.00
3 MTWRF-- EM GD MRN AMR-ABC $800.00 ¥ : R S o 4
07:00A-09:00A 30 $3,200.00
4 MTWRF-- DT KELLY&MICHAEL $500.00 A | g t 4
09:00A-10:00A 30 $2,000.00 g
5 MTWRF-- DT RACHAEL RAY $400.00 i 1 2
10:00A-11:00A 30 $800.00
6 MTWRF-- DT THE VIEW $800.00 . ‘ = 2
11:00A-12:00P 30 $1,600.00
7 MTWRF-- DT CHEW-ABC $500.00 3 1 .4 3
01:00P-02:00P 30 $1,500.00
8 MTWRF— EF ANDERSON COOP $450.00 1 1 ki . . . 3
03:00P-04:00P 30 $1,350.00 ]
9 MTWRF-- EF KATIE COURIC $700.00 i 4 E A 4
04:00P-05:00P 30 $2,800.00
10 MTWRF-- EN ABC7 NWS AT 5 $900.00 : ¥ il | E 4
05:00P-06:00P 30 $3,600.00
11 MTWRF-- EN ABC7 NWS AT 6 $1,200.00 < b3 10t 5
06:00P-06:30P 30 $6,000.00
12 MTWRF-- PA JEOPARDY $2,200.00 - 1 A 4 4
07:30P-08:00P 30 $8,800.00
13 MTWRF-- LN ABC7 NWS AT 11 $2,200.00 : o 4 2
11:00P-11:30P 30 $4,400.00
$37,750.00 8 8 8 9 7 40
Station Gross
Month Spots Dollars e ; ‘/ \
3 4 = oy
May 40 $37.750.00 }’5( LN CC
40 37,750.00 = ~A
By: L - = Y
Date; 04/26/2013 Page 1 Time: 10:35a



NAB Form PB-17 Candidates

AGREEMENT FORM FOR

(check applicable box)

[l FEDERAL CANDIDATE

POLITICAL CANDIDATE ADVERTISEMENTS

/
E\STATE/LOCAL CANDIDATE

To Avail Themselves of The Lowest Unit Charge During a Political
Window, Federal Candidates Must Sign The Certification On Page 3

Station and Location: Date:
VATRWAR A
1. AN
being/on behalf of: \?‘\ v\ ( < CCIn L\) ) . a legally
qualified candidate of the E € }?L}C} Ve —— political
. N w -
party for the office of: @ OSUN Al
@ ([
in the C)Lf’ 70 A L
election to be held on: ‘\ \ b \ \ "7
do hereby request station time as follows:
Broadcast Time of Day,
Length Rotation or Days Class Times per Number
Package Week of Weeks

Total Charges:

Copyright ©2011 by the National Association of Broadcasters. May Not Be Copied, Reproduced or Further Distributed.




NAB Form PB-17 Candidates

For programming that, in whole or in part, “communicates a message relating to any political matter of
national importance,” list the matters below:

I represent that the payment for the above described broadcast time has been furnished by:

4 Lt

and you are authorized to announce the time as paid for by such person or entity.
[ represent that this person or entity is either a legally qualified candidate or an authorized
committee/organization of the legally qualified candidate.

The name of the treasurer of the candidate’s authorized committee is:

This station has disclosed to me its political advertising policies, including: applicable classes and rates;
and discount, promotional and other sales practices (not applicable to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS
OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

To Be Signed By Candidate or Authorized Committee
W\ 24 \\3 Y . L

Date Si guat-u_r_e_

To Be Signed By Station Representative

D Accepted I:] Accepted in Part D Rejected

Sigﬁatur-e ' Printed Name - Title

Copyright ©2011 by the National Association of Broadcasters. May Not Be Copied, Reproduced or Further Distributed

2




Effective January 1, 2010

WJLA-TV
Political Candidate
Sales Policies

The following sets forth the policies and practices of Station WJLA-TV, Washington,
D.C., regarding the sale of time to political candidates. It is intended for the sole purpose of
complying with the rules of the Federal Communications Commission and is not a contract for
the sale of advertising time.

1. APPLICABILITY: These policies apply only to legally qualified candidates for public office
or their authorized campaign organizations to promote their candidacy; they are not applicable
to political action committees or to non-candidate, "issue" advertising.

2. ACCESS: Reasonable access will be provided to all legally qualified federal candidates
before a primary and general election. While candidates may request specific programming and
the Station will negotiate specific requests, the Station reserves the exclusive right to determine
the amount of time and program availability to particular candidates.

3. IDENTIFICATION: All ads must comply with the identification requirements of §317 of the
Communications Act. Should candidate ads not contain the proper identification, the Station
reserves the right to add the appropriate material. For a candidate to receive the lowest unit
charge for the class of time purchased all advertisements that refer to opposing candidates
must contain a printed statement that is displayed with a candidate picture and must identify
the candidate, state that the candidate approved the broadcast, and state that the candidate
and/or the candidate’s authorized committee paid for the broadcast.

4. ORDERS: Orders for political time will not be considered firm for broadcast clearance
until the following have been provided:

a) Completed and signed Agreement Form for Political Candidates.

b) Net cash-in-advance payment. Station may accept facsimile copy of check showing net
payment, provided actual check is received by Station or Rep Firm within two business days.

0 Where the purchase is made by a corporation, committee, association or other
unincorporated group, a list of the entities chief executive committee or board of directors.

d Where doubt exists, satisfactory proof that the candidate is "legally qualified,” as that
term is defined by the FCC.

e) Where doubt exists, satisfactory proof that the purchaser is authorized to buy time for
the candidate.

1) Videotapes (Beta or DVC Pro) or Electronic Commercial Delivery (e.g. DG System, Fast

Channel or Pathfire), along with written instructions for their use, should be submitted to the
Station as soon as possible to ensure proper airing. Changes to these instructions should be in
writing to the Station (by letter or FAX) prior to the changes being made. Videotapes should be
received in sufficient time to permit confirmation of compliance with sponsorship identification
requirements and with broadcast technical standards.

g Deadlines for all commercial material, time orders, and contract changes are as follows:
7:00 PM  Monday for Tuesday's log
7T:00 PM  Tuesday for Wednesday's log
7.00PM  Wednesday for Thursday's log
7:00 PM  Thursday for Friday's log
700 PM  Friday for Saturday's, Sunday & Monday’s log



h) Commercial spot substitutions can be made on the weekend and Monday logs provided
the replacement spot has already been provided to the Station and properly identified or the
new spot is delivered to the Station between the hours of 7:00 AM and 8:00 PM (minimum of 2
hours prior to any requested change). No new orders will be accepted on the weekend prior to
the election.

i) Failure by a political advertiser to fulfill all requirements in advance of the deadlines
may result in preemption of some or all announcements or programs previously cleared.
j) Confirmation of broadcast or changes to schedules as ordered will be sent to the political

advertiser and placed in the Station's Public Inspection File as soon as commercially reasonable,
but will be available upon request.

k) Commercial schedules purchased 2 weeks or longer from the telecast date may be
cancelled upon 2 weeks prior notice; schedules that are to be telecast within 2 weeks of purchase
are not cancelable..

5. PRODUCTION: Station facilities may be utilized for the production of political
announcements or programs, subject to available production time (rates upon request).

Production charges are handled separately from time charges. Agencies and/or
candidates who schedule production time at the Station are required to provide a check for
payment of accrued charges following the production session. No spots will air, nor will any
dubs be ordered, until a check is received for the correct amount. No Station news talent is
available for political advertising purposes, on-camera or voice-over.

6. AVAILABILITIES:
a) Legally qualified candidates may purchase time on the basis of any class set forth on the

attached chart subject to availabilities. The base availability is a 30 second ad (including
sponsorship identification). Ad time is available in other lengths of 10, 15, 60, 90 or 120
seconds.

b) Candidates should be aware that, unless a contrary result is demanded by statutory
requirements, orders for the purchase of time made after 12:00 noon on the Friday preceding
Election Day may not be filled due to lack of availabilities. The earlier an order is placed, the
greater the scheduling option will be.

c) The Station will place all orders as to day and time, subject to availabilities. Due to
potential "equal opportunities" obligations for opposing candidates, certain time periods may be
unavailable for candidates in other political races.

d Requests for program time, including lengths of 30 minutes and 60 minutes, will be
considered on an individual basis. No promotional announcements (aside from a candidate's
separately purchases spot uses) will be scheduled to promote political programs.

7. RATES:

a) Rates fluctuate on a daily basis according the class of time ordered. Quoted rates from
availability requests are for 30-second ads. Rates for other lengths of spots will be quoted upon
request.

b) Each separate class of time is offered to candidates at its lowest unit charge; the lowest
clearing rate of the particular class of time ordered by the candidate for the time-period when
the ad is broadcast during the 45 and 60-day periods before a primary/general election. The
Station will provide its best, good faith assessment of the lowest unit charge for each class upon
request for individual time availabilities.

c) For "preemptible" classes, candidates may purchase time at the lowest unit charge or at
a higher rate so as to decrease the potential for preemption. The Station reserves the exclusive
right to designate the rates at which preemption will occur. The Station will provide its best
good faith assessment of the likelihood of preemption at specified rate levels upon request.

d) No candidate will be offered the station’s lowest unit charge unless the candidate
provides the station with a certification that the candidate will not make any direct reference to
another candidate for the same office in any broadcast unless the broadcast complies with
§315(b)(2)(C) of the Communications Act as amended by the Bipartisan Campaign Reform Act of

2002



e) During the time-period outside the 45 and 60-day pre-election timeframe, legally
qualified candidates may purchase advertising time at the then-current effective selling rate for
the class of time desired subject to availability.

f) When requested, the Station will attempt to provide exclusivity within commercial ad
pods against products, services and advertisers similar to those of advertiser. Such exclusivity
is not guaranteed.

8. REBATES: In the event a particular class of advertising time for a specified time-period
is broadcast during the 45 and 60-day periods before a primary/general election reflecting a rate
lower than the rate paid by the candidate for the same class of time and time period, the
candidate will be afforded the benefit and choice of the lower rate by way of a timely rebate or
credit against additional purchases net of agency commission.

9. MAKEGOODS: The Station will use its best efforts to provide "makegood" spots prior to
the election for candidate "use" spots that are preempted due to technical problems or because of
the nature of the time purchased. Although the Station's policy is to offer all candidates
makegoods before the election, it cannot guarantee to any advertiser that the makegoods can be
provided in the time period or rotation originally ordered. If inventory constraints preclude
such identical scheduling, the Station will offer make goods of equivalent value. If these are not
acceptable to the advertiser, the Station will provide credits or refunds for preempted spots.

10. PACKAGES: Combinations of classes and time-periods are available. Each ad ordered
will reflect the appropriate class of time for lowest unit charge calculation purposes. Rates for
each ad in the package will be allocated for each class by the Station. Packages and volume
discounts outside the 45 and 60-day pre-election time period are negotiable.

11. VALUE ADDED FEATURES: If scheduled during the pre-election time-period, candidates
may purchase value-added elements in conjunction with air-time including, but not limited to,
"Combination print-ads" in direct-mail Station advertisements or magazine supplements; "Non-
broadcast event sponsorships"; or "Non-cash promotional incentives" (bonus to the advertiser if
certain prospective advertising levels are reached). "Billboard" or program sponsorship
arrangements are not available to candidate advertisers.

12. ROTATIONS: Ads may be purchased individually or in designated rotations among
several designated days or time periods.

13. UNDERDELIVERY: It is not the Station's policy to guarantee rating point or demographic
target delivery on any particular program or combination of programs for any advertiser.
Should cumulative actual delivery for an entire schedule of advertising for a particular
advertiser reflect a level below 90% of a pre-negotiated gross household rating point or
demographic target level for that schedule, the Station normally will air additional spots at no
additional charge to adjust actual delivery to the 90% level. To determine "actual delivery,"
advertisers must furnish a copy of a post-broadcast quantitative rating analysis prepared on the
entire advertising schedule using the Donovan, Broadcast Media Plus or One Domain
methodology and based upon the Nielsen rating analysis for the calendar quarter in which the
advertising schedule ran. Makegood spots, if necessary, normally will be aired on a Run of
Schedule basis at the Station's discretion as immediately preemptible spots in the two quarters
following the quarter in which the advertising schedule ran. No other adjustments are
available, including cash rebates. Given election timetables, it is normally not feasible for
candidates to obtain this type of adjustment.
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